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FOR 3 CONCURRENT MBA PROGRAMS AT
ONE SCHOOL?

BY KNOWING EXACTLY WHERE
THE PROSPECTS ARE.
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University of Arizona Eller
College of Management

ANNODYNE STARTED BY
To raise awareness for the school'’s IDENTIFYING OUR CLIENT'S

three MBA programs, and generate KEY GOALS:

qualiﬁed leads to fill their cohorts » Raise awareness of the school's
Full-Time, Evening and Executive
MBA programs

» Fill the enrollment funnel with
highly qualified leads

» Dramatically increase the return on
the school's marketing investment

Change the conversation
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PART 1 ' SEARCH ADVERTISING

Our strategy for generating leads started with raising awareness among
Arizona EMBA Program - UA - ellermba.arizona.edu . . i RS
ellermba.arizona.edu/Arizona-EMBA the target audience. Using our Conversion Optimization Management
Multiple Locations in Arizona, Choose from 3 Programs. Learn More! .
Evening MBA - Executive MBA (EMBA) - Full-Time MBA (COM) technique, we made sure the Eller College of Management got

noticed. We started with Search Engine Marketing — when a prospective
MBA student searched online for MBA programs in Arizona, we
presented them with a relevant message about the Eller MBAs.

What is COM?

COM is Annodyne's proprietary method for optimizing
digital channels to connect the right prospects with
the right solutions. This holistic approach leverages
multiple online media — which can include SEM, social
advertising, display advertising and more — to launch
awareness and lead-gen campaigns that perform right
out of the gate. And with advanced management —
which includes testing and measurement, plus strategic
improvements based on analyzed data — your per-
formance improves over time, optimizing your online
media spend and maximizing your results.
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PART 2 ' TARGETED WEB BANNER PLACEMENTS

The Eller EMBA
am Your Executive MBA in 16 Months.
ARIZONA Learn About The Univ. of Arizona MBA.

DOWNLOAD INFO »

w9 THE ELLER MBA N\ TS
///ﬁ XEC V VENI Fl V

J Our COM strategy also included the development and placement of
display advertisements designed to attract attention while communicating
key features of the three MBA programs. After profiling the target audience,
we placed banner ads on relevant websites prospective MBA students were
likely to visit. These banner ads were also used to target prospects on
LinkedIn, based on specific profile information that qualifies users as

valuable leads to the college.
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PART 3 ' OPTIMIZED LANDING PAGES

AN " | Eller MBA
Eller Executive MBA

Learn More Now

(Complete the form below Lo downlosd an Informational
POF regarding the Eller MBA

* Firet Name
* Last Name

* Email

. The AACSB-accredited MBA program at University of Arizona was designed to power your career — offering three

- 7p formate, £0 you can find the education that warke for you. Each one delivers a rigorous education that reflects the
s long-standing commitment to academic lance.

* Phane
Find the MBA program that fits your needs and professional goals:

* Program of Interest

* Start Tarm ABA Executive MBA

= An expedited 18-month program = A concantrated, 21-manth

18-month pragram meating just four days each marth program with the option o
DOWNLOAD INFO 3 mam a dual cagres.
nals wilh B it T rs

* eepared Fiskd

* Ofers A faculty-to-studant
Fiatio of jist 15

ity by = Ranked G010 in the country
the Financisl Times by Foibes magazine

= Learn Mare > Learn More

Q) Fill out the form at left to download a free Informational PDF.

Hopyright 3012 %, The Uniyersdy of Afzbrs Elter B, Tuscan. Arizdfa | Privecy Poliey

All selected channels drove traffic to a landing page that acted as a portal

for the college’'s MBA programs — where they could learn more about

each option and find the one that best suits their needs and goals. Each

page encouraged prospects to complete a simple form to receive more
i e et information and download a free brochure. This engagement drove

MG o o iy - LS qualified leads directly into the enrollment funnel.

Far professionals with at least 7 years experience, the Eller EMBA offers:
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PART 4  ANNOTRAK

Area Charts in Annotrak give you the power to compare your
different campaigns side-by-side to see which ones are working
and which ones need work.

‘First Name

CONVERSIONS BY FORM @

‘Last Name

"Email

"Phone

‘City

‘ ‘State = ‘
Direct Entry: 1 L
Zip

performan all of your marketing ‘ ‘Undergrad.Year? " ‘

channels in real-time. The flexible el 22 i

orking and Undergrad Insitution
Online Ads: 4 < pend your r §
marketing dollars. ‘ "How Did You Hear? = ‘
DOWNLOAD INFO »

*Required field

Building forms has never been
easier with Annotrak’s New
drag-and-drop form builder.

That's where Annotrak™ came into play. Our proprietary tracking and

measurement platform captured every lead earned through a display ad
Find the lead’s you're looking for faster

SHan et LK S e S or paid search link, and tied each one back to its source. This provided

data that was leveraged to measure the quality of leads that came in.

As those high-quality leads came in — via the Annotrak form placed on
the landing page — that information was passed to the University's
admissions team, which they used to reach out to valuable, pre-qualified
leads and guide them through the enrollment funnel.
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Over the course of our first 24 months working together, we achieved
the following for the University of Arizona’s Eller College of Management:

A

THE TAKEAWAY: ‘

GO TO YOUR PROSPECTS — DON'T
MAKE THEM COME TO YOU.

dF & 4 N

$3,942.838
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